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The 2025 edition of Rock, Ribs & 
Ridges saw 20,500 passionate fans 
travel to the quiet town of Augusta, 
New Jersey, transforming it into a 
haven for music lovers and barbecue 
aficionados alike.  Held at the Sussex 
County Fairgrounds, Rock, Ribs & 
Ridges was more than just an event—
it was a full-blown sensory experience 
that blends the soul of Southern rock 
with the smoky allure of world-class 
barbecue. 

The festival will return the weekend of 
June 26 – 28, 2026 for its 16th year, 
delivering another unforgettable 
weekend of legendary performances, 
mouthwatering eats, and community 
spirit.



At the heart of Rock, Ribs & Ridges 
continues to be its stellar music 
lineup, which reads like a roll call of 
rock royalty. 

And our 2026 promises to be our 
best ever, featuring eleven (11) 
bands over three (3) days!

FRIDAY, JUNE 26

SATURDAY, JUNE 27
SUNDAY, JUNE 28



What’s a festival without food?  At 
Rock, Ribs & Ridges, the barbecue 
is as much a headliner as the 
music.  Each year festival 
organizers scour the country for a 
new and exciting group of, and 
2025 lineup was a pitmaster’s 
dream come true.

 Austin’s Texas Lightning BBQ –
Amarillo, TX;

 Chicago BBQ – Burr Ridge, IL;
 Bruiser’s BBQ – South Hadley, 

MA;
 Rhythm & Ribz Smokehouse –

East Orange, NJ;
 Smokin’ Mo’s Southern BBQ –

Sandyston, NJ.

In only their second RRR 
appearance, Chicago BBQ swept 
the Best Ribs and Best Sauce 
Awards with their unique 
Midwestern-style flavorings.  
Local favorite Rhythm & Ribz 
Smokehouse won the coveted 
Optimum People’s Choice Award.



Rock, Ribs & Ridges is reaching and 
engaging more people than ever via 
social media and public relations.

2 – 3 posts per week gave us our 
strongest presence on social media 
throughout an extended six-month 
campaign.

Rock ‘n roll trivia, interesting tidbits 
on each band, videos, contests, onsite 
pictures during the weekend of the 
festival, as well as other interactive 
content help the festival engage its 
passionate and loyal fans.

Currently RRR boasts:
 12,512 Facebook Followers;
 12,254 Instagram Followers;
 9,800-person email database.



The 2025 public relations 
campaign for Rock, Ribs & Ridges 
was again crafted by local agency 
Reich Communications.  

The highlight of the campaign 
was a live television appearance 
by RRR Executive Director 
Howard Freeman and Nick 
Chevalier, pitmaster from 
Rhythm & Ribz Smokehouse, 
who shared  summertime grilling 
tips with WCBS 2 New York’ s 
Sunday edition hosts Elaine 
Quijano and Doug Williams.

Other noteworthy media placements including stories, calendar 
listings and “things to do this weekend” spotlights appearing on:

 NJ.com;
 New Jersey Monthly (njmonthly.com);
 Jersey’s Best (jerseysbest.com);
 New Jersey Arts (njarts.net);
 NJ Herald (njherald.com);
 Jersey Bites (jerseybites.com).



ROCK, RIBS & RIDGES FESTIVAL

FAST FACTS:

ATTENDANCE
• 20-25K

GENDER
• 60% Male
• 40% Female

HOUSEHOLD INCOME (HHI)
• 18%  $100K+
• 75%  $50-100K

AGE
Under 21 > 1%           21 – 34      16%
35 – 44 17%            45 – 54      23%
55 – 64 38%                65+           5%

POPULATION DENSITY
• 717,000 < 25 MILES 
• 16,400,000 < 50 MILES
• 29,100,000 <100 MILES

Attendance 
%NJ Counties
8%Bergen
1%Burlington
4%Essex
2%Hudson
3%Hunterdon
1%Mercer
6%Middlesex
3%Monmouth

15%Morris
2%Ocean

10%Passaic
3%Somerset

32%Sussex
3%Union
6%Warren

Attendance 
%PA Counties
6%Lehigh
2%Luzerne

15%Monroe
4%Montgomery
1%Montour

1%
North 

Cumberland

9%Northampton
2%Philadelphia

30%Pike

Attendance 
%

Top NY 
Counties

8%Nassau
5%New York

32%Orange
8%Rockland
9%Suffolk
6%Westchester



BRANDING & UNIQUE INTEGRATIONS

Expose and activate your brand to our 20,000+ attendees as well as our 
legions of active social media followers.  We will work with you to create
“out of the box,” customized programs to address your targeted 
audience, goals and objectives.

On-site Partnership Entitlements can include:

 Main Entrance
 VIP Hospitality Areas
 Shade/Misting Tents
 Parking Lots
 Campgrounds/Campers-Only Activities



BRING YOUR ASSETS:
EXPERIENTIAL, ACTIVATION & SAMPLING

Enhance brand exposure, elevate consumer engagement, 
maximize  lead generation.



SPONSOR DELIVERABLES

 Social media inclusion;
 Website exposure;
 Email blasts;



SPONSOR DELIVERABLES

 Official Festival Poster.



And in the words of the late great Allman Brother
Dickey Betts, we wish you nothing but 

“blue skies and sunny days.”

See you next June 26 – 28, and in the meantime,
“You chill while we grill.”

Howard Freeman – Executive Producer
Ken Staats – Chief Operating Officer

Promo One of NJ, Inc.

We’d love to have you join our impressive family 
of sponsors, partners and exhibitors.

Let’s talk. 

Howard Freeman, Executive Producer: 
(973) 534-5092 or hfreeman@promo1.info


