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Rock, Ribs & Ridges celebrated its 14th
edition in 2024, bringing great music and
mouthwatering barbeque from the
country’s top “pitmasters” to The Sussex
County Fairgrounds in northern New Jersey
from June 28 — 30.

2024 Highlights:

v

v

The Northeast’s Best Party Weekend —

WELCOME TO RRR!

Southern Rock, Barbeque, Camping,
Good Friends & Good Vibes!!!

Total attendance of 20,250 for the
three-day weekend festival;

Eleven (11) music acts in an All-Star
lineup;

165 RV’s;

Live promotional segments on CBS-2 on
Sunday, June 16 (featuring Father’s Day
Grilling tips) and Wednesday, June 26.
121% growth in new users to the
festival’s web site.




The 2024 music lineup was a combination of
legendary southern rock bands while

introducing some "new blood" to attract a " e OITHSIE
younger crowd. ' %j'HHNY%

> ASBURY §
Eleven bands performed over three days: Juhes,

Friday, June 28: Sugar Mountain and
Southside Johnny & The Asbury Jukes;

Saturday, June 29: The Matt Coffy Band,
Sharp Dressed Band, Hannah Wicklund,
Molly Hatchet and Blackberry Smoke;

Sunday, June 30: Six Gun Sally, Artimus Pyle /
Band, The Outlaws and 2024 Grammy Award F
Winners Larkin Poe.
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Rock, Ribs & Ridges 2024 showcased
more than a killer music lineup. Our
“pitmasters” also took center stage!

Barbeque teams are the festival’s
main food concessionaires. This year
patrons enjoyed regional tastes and
flavors from these outfits:

v~ Cowboys BBQ — Fort Worth, TX;

v Chicago BBQ - Chicago, IL;

v. Off The Bone BBQ — Columbus, & : | S~
OH; : . “&é"?&"%

v Ribbins'BBQ — Chambersburg, PA;

v Buck ‘Em BBQ — Forth Worth, TX.

The Sunday Showdown “pits” the
teams in-a head-to-head competition,
as ribbers compete for bragging
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rights, prize money and trophies in 1=y | == 0
three categories: ! =

v Best Ribs;
v' Best Sauce;
v' Optimum People’s Choice Award.

In their first RRR appearance since
2017, Off The Bone BBQ and pitmaster
Petey Marshall swept the Best Ribs
and Best Sauce Awards, with Chicago
BBQ receiving the coveted Optimum
People’s Choice Award.




Rock, Ribs & Ridges is reaching and
engaging more people than ever via

social media and public relations. 14 REASONS

WE’RE
2 — 3 posts per week starting the first e PN EXCITED
of the year gave us our strongest and DN ]\ ABOUT THIS

earliest presence on social media. = e e YEAR’S
" S FESTIVAL

Noteworthy facts from our social

media campaigns and website:

5. Blackberry Smoke blowin’ the roof
]
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v 201.9% increase in the reach of —
the paid media campaign on
Facebook and Instagram;

v new users to the RRR website
increase by 121% over 2023.

v Total followers on Facebook — our
social media platform of choice
for this event —increased 4.7%.

v More engaging content on
Instagram led to an increase on

content interaction by 53.5%.

S rockribsandridges « Follow

The number of subscribers/followers
on ourmajor social media platforms
currently includes:

10 likes

o L iowE 2830, 2024
& x County Fairgrounds

Facebook: 11,492;
Instagram: 3,337;

X (formerly Twitter): 1,108;
Email: 10,495.
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Rock Ribs and Ridges

4 stlval
Poster

(o v‘
SUSSEX COUNTY \/ \/\/\/ \/ FAIRGROUNDS

PRESENTED BY
optlmum

New Jersey
visitnj.org

This year's music lineup

promises to be our BEST

EVER. Check out who's
playing on the

@
. _ optimum. o
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The public relations campaign for Rock, Ribs
& Ridges was crafted by local boutique
agency Reich Communications.

Their efforts resulted in twenty-eight (28)
placements, capped off by an appearance by
RRR Executive Director Howard Freeman
and Kansas City Barbeque Society-accredited
judges Pam and Kevin McGee, who offered
Father’s Day Grilling Tips, in a live segment
on CBS2 on Sunday, June 16. Mr. Freeman
made a return visit to CBS2 on Wednesday,
June 26 with a live interview with Cindy
Hsu and John Elliott.

Noteworthy media placements included:

v Bergen Record, May 17, 2024, “The top
ten must-attend foodie events of the
summer in New Jersey.”

v' Ediblenewjersey, June 5, 2024, “All Fired
Up:-14th-annual Rock; Ribs, & Ridges
Festival.”

v ‘Njmonthly.com, April 25, 2024, “The
Rock, Ribs, and Ridges Festival cooks up
a star-studded musicline up with
winning BBQ ribs June 28-30 at the
Sussex County Fairgrounds.”

v Asbury Park Press, app.com, April 23,
2024, “Southside Johnny is ready to

rock. “
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Attendance Attendance Top NY Attendance

NJ Counties % PA Counties % Counties %
Bergen 8% Lehigh 6% Nassau 8%
ROCK, RIBS & RIDGES FESTIVAL Buriington 1% Luzerne - NewYork 5%
Essex 4% Orange 32%
Monroe 15%
FAST FACTS: Hudson — - Rockland 8%
Hunterdon 3% Montgomery 4%
Mercer 1% 9 SUHD 9%
ATTENDANCE . MOREONG 1% Westchester 6%
. 20-25K Middlesex 6% I North =
Monmouth 3% Cumberland 1% .
H 1)
GENDER : I\gorrls 125;’ Northampton 9%
i cean §
* 60% Male : * 1 philadelphia 2%
. 40% Female Passaic 10% § _
: Somerset 3% i_ Pike : 3
HOUSEHOLD INCOME (HHI) B  Sussex 32% i FRanc
- 18% $100K+ Union 3% = i
e 75% $50-100K Warren 6%
AGE
Under 21 >1% 21-34 16%
35-44 17% 45-54 23%
55-64 38% 65+ 5%

POPULATION DENSITY
* 717,000 < 25 MILES
* 16,400,000 < 50 MILES
* 29,100,000 <100 MILES




UTILIZE OUR ASSETS:
BRANDING & UNIQUE INTEGRATIONS

Our team will work your brand to integrate into our event and
create “out of the box,” customized programs to meet your
targeted audience, goals and objectives.
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On-site Partnership Entitlements can include:

\ease print):

Main Entrance , i et
VIP Hospitality Areas b S\
Shade/Misting Tents ' g
Parking Lots

Campgrounds/Campers-only Activities including “Late Night Karaoke”

We love unique...bring us your ideas!!!

BRING YOUR ASSETS:
EXPERIENTIAL, ACTIVATION & SAMPLING

Enhance brand exposure, elevate consumer engagement, maximize and
lead generation.

* Expose and activate your brand to up to 25K attendees

* Create 360 campaign by combining your experiential assets with ours for
complete brand emersion!

* Footprint — unlimited width and depth, on asphalt or grass

* Upto 200amp, 3-Phase Power hook-ups available

* High speed internet

* 24-Hour security

* Much, much, more...!




hfreeman@promol.info

v ﬂ MSN | Outlook, Office, Skype £ X & Rock Ribs & Ridges Festival 20. X + = o X
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